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Define

Audit

Align

Show

Grow

2

ACTIONS 



TAKE OUT 
YOUR 

PHONE

• Google Yourself

3



What did you see?
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THIS IS YOUR FIRST 
IMPRESSION



REALITY CHECK
ONLINE OR IN PERSON

Visuals matter. Sounds 

matter. Words define.

RIGHT NOW:

• Pitch variation

• Tone inflection

• Volume control

• Meaningful eye contact

• Purposeful gestures

• Maintain good posture

• Control your 

expressions
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HARD TRUTH

PEOPLE RESEARCH YOU BEFORE 
THEY TALK TO YOU.

OPPORTUNITIES ARE DECIDED EARLY.
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WHAT IT ACTUALLY IS

1. Clear

2. Consistent

3. Credible

4. Easy to find

Your ability to communicate effectively will leave

a lasting impact on your audience.

Effectively communicating involves not only 

delivering a clear message but also resonating with 

the experiences, values, and needs of those 

listening.
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THE 4 PILLARS
Visibility                 Credibility

Narrative                 Consistency
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5 SECOND TEST

One of the goals of 

effective communication 

is to motivate your 

audience

Can someone 

understand you 

immediately?

METRIC QUESTION YES NO

clarity
Can I explain in 
one sentence?

X

accuracy
Can I describe 
their mission?

X

specificity
If the focus 

defined?
X

credibility
Do they have 

authority?
X

memorability
Will I remember 

them?
X

10



SEEK FEEDBACK

Reflect on performance

Explore new techniques

Set personal goals

Iterate and adapt

• As audiences increasingly turn to large language 

models like ChatGPT and Claude for answers, the 

way people discover and interact with brands is 

shifting. Instead of typing a few words into a search 

bar, people are having conversations.

• How quickly can someone analyze you?
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NOW WE BUILD

Iterate and adapt

How do we want 

to stand out and 

differentiate 

ourselves? This 

market is vast. 

There can be a 

solution to 

everything. Where 

do we fit in?
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• Define focus

• Audit

• Align platforms

• Show proof



DEFINE YOUR 
POSITIONING

I want to be known for:

In the space of:

By doing:
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PICK YOUR 
PLAYGROUND 

• Google > Chat GPT

• LinkedIn

• Facebook 

• Reddit 

• Tik Tok

• Blogs 

• News articles (earned media) 
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CONTENT 
STRATEGY

• Proof = what you've done
• Perspective = what you think
• Presence = who you are
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SHIFT YOUR MINDSET



BALANCE MATTERS

Credibility + Personality

What is cringe and what is credible?

#TRENDS 
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HARD TRUTH

IF YOU’RE NOT INTENTIONAL, IT’S 
ACCIDENTAL.
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CONSISTENCY SYSTEM

You don’t need to do everything — you just need to do 

something consistently.

WHAT WORKS:

Weekly post

Monthly insight

Quarterly update
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COMMON 
MISTAKES

• No niche

• Inconsistent

• Too many platforms

• Resume-style LinkedIn
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FUTURE

• AI search

• Personal brands

• Thought leadership



PEOPLE WANT TO HEAR 
FROM PEOPLE



LET’S FIX IT - TIME FOR AN EXERCISE

Google one of these brands

• American Egg Board, North American Veterinary Community, American 

Automobile Association

Write 3 words off the top of your head. 

10 min, 5 min, 5 min
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BOTTOM LINE 

You already have a digital presence.

The question isn’t whether you have one, it’s whether it’s working for you 

or against you.

And if you’re not actively shaping it, something else is shaping it for you.
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THANK YOU
Alexia Rose 

alexiar@aboutinspire.com

Senior Account Manager
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